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Valentyna Grygorieva
General editor
CEO Luxury Concept Magazine

There are an enormous number of print publications in the world.
You would think, why create another one at a time of the digitalization of society, war,

pandemic, and crisis? But on the pages of this publication, we will reveal to you the philosophy
and main principles of Luxury Concept Magazine.

The attitudes and aspects motivate and enable us to develop and grow despite economic limps,
world crises, and societal challenges.There have always been: the lazy and the hard-working,
the driven and controlling, the humble and the ambitious, the tired and the active, the poor
and the rich — this list of antonyms could go on and on.Yet each person makes their own
choice. Have you ever wondered what it depends on? The answer is simple: it depends on how
we look at our lives, on our environment, on the scale of our desire and willpower to achieve it,
on our life experience, on books we read as children, and what and how we believed in them.

The edition you are holding in your hands is realized with which I have been pursuing

for 33 years.As well as the image edition of the Luxury Group, in which we will write about
each of our companies, our events, our eminent partners and their stories of success. I was
inspired by the book “Think and Get Rich” by Napoleon Hill, who collected and described the
stories of the most significant and most successful people of his time.We will continue and
complement his lifes work by discovering the secrets and techniques of the world personalities
and brands. With the best in their field. Flipping through the pages of this magazine, you will

get recommendations and helpful information for yourself and your company from different
spheres of business and our life.

My life principle and primary focus in all my companies are to create the maximum.

Be a perfectionist, and love what I do. To set a goal and achieve it. To try, cast the experience
in your name and reputation, so that people adore you.Yes, you push yourself out of the
comfort zone, and not everybody can go the way, but when you reach your goal, the feeling
will be one of the most benevolent and honest.In this magazine, you will see everyone who,
in our understanding, has reached professional heights,learned the field, fears, talks about

the intricacies and challenges of doing business, as well as fundamental insights and
recommendations.

I wish everyone to set high goals for themselves, surround themselves with enjoyable and
successful people, be inspired, and create their own Luxury Concept in life.

With love for everything I create,
Yours Valentyna Grygorieva
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BUSINESS | INTERVIEW
LIFESTYLE

Interviews, luxury brands and inspiration from the most
expensive and famous companies in the world!

Luxury Concept Magazine is an international image magazine
created specifically to promote business in the premium

segment worldwide PROPERTY | TRANSPORT

The exclusive Luxury Concept publication by Luxury Group
INnternational is dedicated to the luxury lifestyle and covers

useful and valuable information from various areas of business,
real estate, travel, culture, style, etc.

N the pages of LC you will also find insightful and informative TRA\/EL | HORECA

articles about brands and opinion leaders, stories of leaders who | o S
motivate and give us reasons to develop and grow despite Desirable destinations around the world with idyllic landscapes

economic changes, global recession and social challenges. Oﬁeff'ngfabU/QUS experiences as Wef/ as lfhe b€$fpf€mfum
restaurants with the most exquisite and incredible food.

The finest properties and transportation on the market today,
showcasing the ultimate luxury living experience in luxury real estate.

LC is a unigue advertising platform that inspires and attracts
a sophisticated, discerning and affluent audience through

authentic and valuable content, impressive photography *
and exguisite printing. EVENTS | | |
We provide a full range of placement services for our partners A selection and coverage of the best international premium events,
and ensure that we reach your audience at the right time and exhibitions and activities.

N the right place.




VAYNARIZ In this edition, explore an exclusive feature on Vaynariz — a winery where tradition HE
meets innovation in every bottle. Discover the leaders of the winemaking world,

Discover the World of Winemaking rare grape varieties, and the latest industry news. We'll also introduce you to the most

Taste born of soil, time, and craftsmanship. renowned wine regions and platforms where true masterpieces are crafted and matured.

Immerse yourself in a world of taste, elegance, and inspiration.

ART We unveil a world where every artistic gesture reflects the spirit of the times, and every
emerging voice adds a new layer to the global cultural dialogue. In this issue, discover
the most captivating art events, installations, exhibitions, and creative initiatives shaping
today’s aesthetic landscape. We also introduce you to a new generation of visionary

A Journey Into Contemporary Art
Not a story, but a dialogue with form, color,

and meaning artists — those redefining perception and charting fresh directions in the world
of visual art.
| UXURY LIFESTYLE Our magazine offers carefully curated stories that capture the essence of true luxury.
We showcase those who shape taste, set trends, and live beyond convention. From
A Style That Can’t Be Imitated exquisite travel and design to rare collectibles and iconic figures, every story reflects the
When lifestyle becomes art — and an art of living beautifully and intentionally. Luxury, redefined as the ultimate form of
exception to every rule. self-expression.

.....

luxury_concept_magazine
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PRINT MEDIUM

Luxury Concept Magazine

is directly mailed to an affluent
audience.Mailing lists are curated
using proprietary data for highly
targeted distribution.
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ONLINE MEDIA PORTAL |
BUSINESS INSIGHT
YOUTUBE CHANNEL

In addition to our print circulation,
the digital magazine allows people
who are out-of-market to instantly

access Luxury Concept free of charge.
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EXCLUSIVE LUXURY
RETAIL CIRCULATION.

Subscriber service to luxury hotels,
targeted retailers, Restaurants &
high-traffic luxury-market businesses
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LUXURY EVENTS
MANAGEMENT

Luxury Group International is a group

of companies providing and organizing
luxury services.We are the organizers

of the best premium events for VIP guests,
guests of special status and involvement

of premium brands and companies in Europe
and the United States.

FILE TYPES

LUXURY CONCEPT MAGAZINE ACCEPTS PRESS READY PDF FILES ONLY

- PDF FILES PREFERRED WITH NO CROP MARKS OR PRINT MARKS BUT MUST INCLUDE BLEED.

PLEASE CONTACT US FOR ADOBE EXPORT OPTIONS FILE.

- ALL IMAGES EMBEDDED MUST BE CMYK WITH A RESOLUTION OF 300 DPI.
- ALL COLORS SHOULD BE DEFINED AS CMYK. PANTONE, OR PMS COL OR FORMATS ARE NOT ACCEPTED.

- IMAGES SUBJECT TO DISCRETION AND APPROVAL BASED ON AESTHETIC QUALITY. ALL IMAGES AND COPY

MUST BE PROVIDED WHEN REQUESTING AN IN-HOUSE AD DESIGN.

- PROVIDED IMAGE FILES MUST BE NO LESS THAN 300 DPI AT 100% OF PLACEMENT SIZE.
- LOGOS ARE PREFERRED AS VECTOR GRAPHICS IN .Al OR .EPS CMYK FILE FORMATS.

FULL PAGE

470MM X 307MM
460MM X 297MM
450 MM X 287 MM

| BLEED
TRIM

| LIVE

DOUBLE PAGE SPREAD

240MM X 307MM
230 MM X 297 MM
220 MM X 287 MM

. | BLEED
TRIM

| LIVE
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LAINE DE ABREU MARIYA KUCHERENKO

CREATIVE DIRECTOR LUXURY GROUP MANAGER-FRANCHISOR OF INTERNATIONAL PROJECT
REGIONAL MANAGER LUXURY CONCEPT MAGAZINE | BRAZIL  EFW REGIONAL MANAGER LUXURU CONCEPT MANAGER | ITALY
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1 INNA KOGAN YULIA YURCHENKO SHELEST OLESIA
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REGIONAL MANAGER LUXURY CONCEPT MAGAZINE
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SANTA VIKTORIIA YULIA ZAPOROSHCHUK KRYSTYNA STAVSKA

REGIONAL MANAGER LUXURY CONCEPT MAGAZINE REGIONAL MANAGER LUXURY CONCEPT MAGAZINE REGIONAL MANAGER LUXURY CONCEPT MAGAZINE
DUBAI MONACO | FRANCE LONDON
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1 Page 5000 $
2 Pages (double page spread) 8 000 $
Front cover page 15 000 $
Back cover page 10 000 &
First double page spread 8 000 $
Last double page spread 10 000 $
Firm page tippinFirm tipping 8 000 $
Coverage of the event from the magazine 5 000 $

(on the pages of instagram and portal)

Coverage of the event on 2 pages 38 000 $
of the printed edition in the "Event"

(with an invitation to our photographer to take pictures)

The editorial group shall not be liable for the promotional content.
By providing final layouts, an advertising provider proves their
compliance with the law of Ukraine. In such a case, the advertising
provider shall be liable for the reservation of rights of third parties
and confirms that the product and service marks given in the layout
can be located and used on the territory of Europe and USA and all
advertising products and services are appropriately licensed.
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PARTNERSHIP OPPORTUNITIES

Timeless Magazine works closely with luxury brands to create advertising targeting
our ultra high-net-worth individual network, high-end property owners and key
opinion leaders. We are the ideal partner for lifestyle, design and luxury brands.

ADVERTISING

We offer a wide range of advertising and sponsorship opportunities for our clients
to reach the right audience. From curated advertorials, to display advertising,
LUXURY CONCEPT offers dynamic options for conveying your message and rea+

ching affluent buyers. If you are looking for a customized plan, please call us and

ADVERTORIALS

Editorial Profiles designed to personally introduce you and your business to our
qualified readers. Content driven, custom produced, paid editorial coverage highli+
ghting your brand. Advertorials are available in a range of options.

DISPLAY ADS

Prime positioning, front-of-book and before content, display advertising showcases your
brand with immediate visibility to our readers. Advertisements focus on vivid imagery
with clear and concise messaging to evoke an impactful response from readers.

DISPLAY ADS

Luxury Concept Magazine will provide creative direction and collateral to help your
brand get the recognition it deserves. Inquire for details.

— m

ADVERTISING
INQUIRES

INSTAGRAM
Luxury concept magazine

E - MAIL
Grygorieva.valentyna@gmail.com

L UXURYCONCEPTMAGAZINE
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